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One of four programs at the Bureau of Economic and One of four programs at the Bureau of Economic and 
Business Research (BEBR)Business Research (BEBR)

Established in 1983Established in 1983

7575--station CATI labstation CATI lab

Between 100Between 100--250 interviewers250 interviewers

Conducts Monthly survey of FloridiansConducts Monthly survey of Floridians



What is Consumer Confidence?What is Consumer Confidence?

SurveySurvey--based measurebased measure

Consumer SentimentConsumer Sentiment from the University of Michigan from the University of Michigan 
500 completed RDD telephone interviews500 completed RDD telephone interviews
Preliminary release second Friday, final release last FridayPreliminary release second Friday, final release last Friday

Consumer ConfidenceConsumer Confidence from the Conference Boardfrom the Conference Board
Approximately 3,500 completed mail out surveysApproximately 3,500 completed mail out surveys
Release last TuesdayRelease last Tuesday



Advantages of Consumer Sentiment Advantages of Consumer Sentiment 
Over Other IndicatorsOver Other Indicators

Captures aspects of consumer attitudes that Captures aspects of consumer attitudes that 
other indicators do notother indicators do not

Strength Strength –– Some events affect responses and Some events affect responses and 
consumer spendingconsumer spending
Weakness Weakness –– Some events just affect responsesSome events just affect responses

Fast turn aroundFast turn around

Relatively inexpensiveRelatively inexpensive



Comparison of IndexesComparison of Indexes

Total Family Income in 6 MonthsTotal Family Income in 6 MonthsPersonal Financial Condition in 12 MonthsPersonal Financial Condition in 12 Months

Job Availability in Area in 6 Months Job Availability in Area in 6 Months Business Conditions Over Next 5 YearsBusiness Conditions Over Next 5 Years

Business Conditions in 6 MonthsBusiness Conditions in 6 MonthsBusiness Conditions Over Next 12 MonthsBusiness Conditions Over Next 12 Months

Future ExpectationsFuture Expectations

Current Job Availability in AreaCurrent Job Availability in AreaCurrent Personal Financial Condition Current Personal Financial Condition 

Business Conditions in AreaBusiness Conditions in AreaOverall Buying ConditionsOverall Buying Conditions

Current ConditionsCurrent Conditions

Conference Board Consumer Conference Board Consumer 
Confidence IndexConfidence Index

University of Michigan Index of University of Michigan Index of 
Consumer SentimentConsumer Sentiment



Consumer Sentiment Index Consumer Sentiment Index 
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• Benchmarked to 1966

• Index range from 2 to 150 



Comparison of U.S. Consumer Sentiment Comparison of U.S. Consumer Sentiment 
and Consumer Confidenceand Consumer Confidence
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Consumer Sentiment and Major EventsConsumer Sentiment and Major Events
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Consumer Sentiment and RecessionsConsumer Sentiment and Recessions
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Consumer Confidence in FloridaConsumer Confidence in Florida

Based on Consumer Sentiment QuestionsBased on Consumer Sentiment Questions

Series begins in 1985Series begins in 1985

500 Florida households a month500 Florida households a month

Released last Tuesday of each month to Released last Tuesday of each month to 
match Conference Boardmatch Conference Board



What is on the survey?What is on the survey?

Consumer sentimentConsumer sentiment

Movement to Florida and reasons for movingMovement to Florida and reasons for moving

Type of housing and number of residentsType of housing and number of residents

Rotating questions Rotating questions –– opinions on amendments, elections, opinions on amendments, elections, 
hurricane damageshurricane damages

Demographic questions such as age, education, income Demographic questions such as age, education, income 
and employmentand employment



Comparison of Florida and the U.S.Comparison of Florida and the U.S.
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Why is it so close?Why is it so close?

The correlation is high (r=0.924***)The correlation is high (r=0.924***)

Florida is a large state with nearly 6% of Florida is a large state with nearly 6% of 
U.S. populationU.S. population

Consumers may form most of their opinion Consumers may form most of their opinion 
based on national news rather than based on national news rather than 
regional newsregional news



A closer lookA closer look
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Consumer confidence by RegionConsumer confidence by Region



Consumer confidence by MSAConsumer confidence by MSA



How low can it get?How low can it get?

The lowest point for Florida was 59 in The lowest point for Florida was 59 in 
June 2008June 2008

The lowest for the U.S. was 52 in May The lowest for the U.S. was 52 in May 
19801980




