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2019 SCPC Tables

Notes to the SCPC Tables

Numeric superscripts in tables correspond to the notes listed below. Extra footnotes on each table are
otherwise indicated by a symbol and explained below the table. For definitions of concepts in these tables
please refer to section Definitions of Concepts of The 2019 Survey of Consumer Payment Choice: Summary
Results , by Foster, Greene, and Stavins.

Footnote Description

General
1 The em-dash notation ( — ) indicates that the estimate is not available, often because the related
survey question was not asked in the associated year.
2 Numbers may not sum exactly due to rounding or missing values.
3 Dollar values are not adjusted for inflation.
Adoption
4 Adoption of payment instrument means the consumer had the instrument, with the following
exceptions:
a. For cash, adoption means the consumer used the instrument in the given year, held it on person,
held it on property, or obtained it at least once in the past 12 months.
b. For money order, bank account number payment, direct deduction from income, and mobile
payments, adoption means the consumer used the instrument or method in a given year.
c. For online banking bill payment, adoption means the consumer signed up for online banking bill
pay at a bank's website.
5 Mobile banking adoption is defined as having downloaded a mobile banking app.
Other
6 The notation "s" indicates that the cell was suppressed due to an insufficient number of
observations.
Survey of Consumer Payment Choice Version of May 2020 ©2020 Federal Reserve Bank of Atlanta
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Table 1

Ownership of Accounts and Adoption of Account Access Technologies
Percentage of consumers

2015 2016 2017 2018 2019

Bank deposit accounts™..........ccccovvveveieineeseeeerene 91.8 92.1 92.3 91.0 91.8
CheCKINg......coviiieiieise e 91.1 90.7 90.8 89.9 90.4
SAVINGS....cteiieiiiieiee et 73.3 71.9 73.4 70.6 724
Online payment acCounts.........ccccvecveveveveieenenennnn, 48.8 43.3 44.9 47.5 54.1
PaYPaL....c.oiiieiiiiees e 42.9 40.0 41.1 43.3 37.6
ZEHE. ..ot — — — — 11.3
VENMO ..ttt — — — — 15.2
Other nonbank payment servicest.......c.cccooeevereenne. 14.9 11.9 134 17.2 25.6
Mobile apps or online accounts} 40.4 41.8 52.1 60.2 —
Deposit account access technologies............cccevenee. 83.4 82.7 85.9 83.8 83.8
ATM card (no debit feature)..........ccoeevrverveneennnn. 34.2 30.1 33.8 28.3 26.6
Telephone banking...........cccccveveviiiie i, 38.6 37.9 40.0 38.6 38.4
Online banking..........cccoveviveniieneii e 71.4 72.2 75.6 75.3 75.2
Mobile banking.........cccoeviveriineninieeese e 45.0 44.1 51.5 55.5 59.0

*"Bank" is defined as any institution that accepts deposits and offers checking accounts or savings accounts, including
regular or internet-based commercial banks, credit unions, and savings and loans. Some checking accounts pay interest on
deposits and may be called money market checking accounts.

T Includes Amazon Payments and Google Checkout.

1 Includes mobile banking apps issued by banks, Android Pay, Apple Pay, Google Wallet, Amazon Payments, Samsung
Pay, Square Cash, Dash, Facebook Messenger, iTunes, LevelUp, PopMoney, Venmo, and Zelle.

Notes: 5.

Survey of Consumer Payment Choice Version of May 2020 ©2020 Federal Reserve Bank of Atlanta
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Table 2

Adoption of Payment Instruments
Percentage of consumers

2015 2016 2017 2018 2019

Paper inStruments...........ccocoverinenie i 100.0 100.0 100.0 99.6 99.4
€SNt 99.7 99.8 99.8 98.3 98.5
CRECK. ... 82.2 77.5 78.1 78.1 75.5
MORNEY OFAET....c.ueiveieesresie e 20.2 26.9 19.0 19.1 17.7
Payment Cards..........ccoeoiireineneiiee e 96.9 97.2 96.6 96.9 96.6
DEDIt. oo 80.8 81.1 81.4 82.5 82.3
Number of debit cards per consumer.................... 1.4 1.2 1.2 1.3 1.2
Credit or charge™.........ccceevvevvviesn s 76.9 75.0 76.6 75.5 75.5
Number of credit or charge cards per consumer... 3.1 2.8 2.9 2.9 2.9
Prepaid.....ccccoovee e 60.8 54.3 52.2 56.7 52.1
Number of prepaid cards per consumer................ 1.9 1.3 1.2 1.4 1.7
Electronic payments..........cccccevvvveveeinsiesnese e 78.0 77.2 7.7 79.8 77.8
Online banking bill payment...........c.ccccoeviininnnnnn 49.6 47.9 50.7 50.8 48.4
Bank account number payment..........ccccccveeeveinennen. 66.0 63.9 62.7 70.3 67.3
Direct deduction from inCome...........cccccoevvevrvrnnnne 16.0 15.7 17.0 175 16.0
Virtual CUMTENCY ..ot 0.6 0.4 0.7 2.0 1.7
Mobile phone payments..........ccoceoveinniinennene, 25.3 221 34.4 34.7 37.5

* The estimate is calculated slightly differently in 2017 compared to previous years. This is due to a small change in the
conditional skip logic in the survey questionnaire.

Survey of Consumer Payment Choice Version of May 2020 ©2020 Federal Reserve Bank of Atlanta
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Table 3

Share of Consumers Using Payment Instruments
Percentage of consumers, monthly basis

2015 2016 2017 2018 2019
Paper inStruments...........ccocoverinenie i 91.2 91.0 90.3 92.0 89.6
€SNt 85.7 84.1 84.4 85.8 82.4
ChECK. .ot 56.2 54.7 51.8 50.5 46.5
MORNEY OFAET....c.ueiveieesresie e 8.5 7.9 8.7 8.7 6.8
Payment Cards.........cccovvevveieienere e 87.6 88.1 89.4 92.0 91.6
DEDIL. ..o 65.4 65.2 63.8 65.9 66.8
Credit or Charge........cccevevereresese e 59.7 56.9 60.2 61.0 62.7
Prepaid......cccooeeiie e 13.2 15.2 15.9 19.8 16.4
Electronic payments............ccoeovvereincieneneeneennes 69.5 68.3 67.5 73.6 74.5
Online banking bill payment..........cc.ccoovvvvvivnvinnnnn, 32.7 32.2 33.0 35.7 34.5
Bank account number payment...........c.ccccoereiniennns 60.2 60.0 59.1 66.3 66.9
Direct deduction from inCOme...........cc.cceevvevrvrnnnne 15.3 144 15.2 16.3 15.6
Survey of Consumer Payment Choice Version of May 2020 ©2020 Federal Reserve Bank of Atlanta
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Table 4

Share of Consumers Making a Transaction, by Type of Transaction
Percentage of consumers, monthly basis

2015 2016 2017 2018 2019
ANY transaction..........cccoceveienene e 97.2 97.5 97.1 98.3 97.8
Bill payments..........ccoooereiniiiniceee e 93.0 94.4 93.6 94.5 94.3
AULOMALIC. vt 60.6 59.8 58.6 62.6 62.5
ONINE..c.tiiiit s 72.3 70.5 72.9 747 73.7
By mail, in person, or by phone............cccceevvenene 74.8 76.5 73.8 76.5 72.3
Purchases and P2P payments..........c.ccocvevvvinnnns 96.2 96.0 95.3 96.6 96.0
Retail goods..........coooiiriiiiicc e 92.6 92.3 92.0 93.0 931
SBIVICES. .ttt e 89.8 88.5 87.5 89.9 87.3
ONINE..c.tiiiiitct s 54.3 58.0 59.9 61.8 58.6
PErson to PErsoN........ccocvvivieiiienie s 48.0 46.1 42.8 46.8 475
Survey of Consumer Payment Choice Version of May 2020 ©2020 Federal Reserve Bank of Atlanta
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Table 5
Consumer Payments in a Typical Month, by Payment Instrument
Number and share of payments

th rate (%
Number per consumer (mean) 2015 2016 2017 2018 2019 Growth rate (%)
15-16 16-17 17-18 18-19
Total PAYMENTS. ..o 68.9 67.8 69.6 72.1 68.4 -1.7 2.7 3.6 -5.2
Paper inStruments..........cccoovvevenesesesnse e 23.5 23.3 23.4 20.8 18.0 -11 0.6 -11.2 -13.2
CaSh. ..o 18.7 18.4 19.1 17.0 14.7 -1.5 3.7 -10.9 -13.4
ChECK vttt 45 45 3.9 3.4 3.0 0.6 -13.0 -14.0 -10.4
MONBY OFUEN......cveeirieiiiiieree s 0.4 0.4 0.4 0.4 0.3 -1.0 9.2 2.3 -28.1
Payment Cards........couereiereiiiieniseneie e 38.2 37.7 39.7 43.3 42.0 -1.2 5.3 8.9 -3.0
DEDIt. .o 22.4 21.8 22.1 24.7 23.8 -2.8 1.7 115 -3.7
Credit Or Charge.......coovevveierersiresesecseses 14.7 14.5 16.1 16.8 16.4 -0.9 10.9 4.1 -2.2
Prepaid......ccccovvineieiene s 1.1 1.4 15 1.8 1.8 25.7 4.1 20.8 0.3
Electronic payments..........cccceeeevviveiecvesnerie e 6.6 6.2 5.8 7.5 7.9 -6.2 -6.7 29.6 5.2
Online banking bill payment.............ccoccovinienen. 2.8 2.7 24 25 29 -1.8 -13.8 6.2 13.9
Bank account number payment.............ccoccvvivennnnns 3.8 3.5 3.4 5.0 5.0 -9.5 -1.1 45.7 0.8
Direct deduction from income...........cccccoevrvrnnnene 0.6 0.6 0.6 0.6 0.5 -1.8 16.9 -12.8 -13.9
Percentage share Change
Total PAYMENTS........coiriiiriiree e 100.0 100.0 100.0 100.0 100.0 — — — —
Paper inStruments...........ccccovvvieeve s 34.1 34.4 33.6 28.8 26.4 0.2 -0.7 -4.8 -2.5
CaSh. o 27.1 27.1 27.4 235 215 0.1 0.3 -3.8 -2.0
ChECK ..ttt 6.5 6.7 5.6 4.7 4.4 0.2 -1.0 -1.0 -0.3
MONBY OFUEN......cvieirieiiiiiecree s 0.6 0.6 0.6 0.6 0.5 0.0 0.0 0.0 -0.1
Payment Cards........cooereeneinienieieneie e 55.4 55.7 57.1 60.0 61.4 0.2 1.4 29 1.4
DEDIt. e 325 32.1 31.8 34.2 34.7 -0.4 -0.3 24 0.5
Credit Or Charge........coovevveiiencireiseecseens 21.3 215 23.2 23.3 24.0 0.2 1.7 0.1 0.7
Prepaid.......ccoeiieieireece e 1.6 2.1 2.1 25 2.6 0.5 0.0 0.3 0.1
Electronic payments...........ccocooeeneninieneeieeeeenn 9.6 9.2 8.3 10.4 11.6 -0.4 -0.8 2.1 11
Online banking bill payment.............ccccoovivnnnnnn. 4.0 4.0 3.4 35 4.2 0.0 -0.7 0.1 0.7
Bank account number payment............c.ccccceernenne. 5.6 5.1 4.9 6.9 7.4 -0.4 -0.2 2.0 0.4
Direct deduction from inCOme...........cccceevvvrrnnne 0.8 0.8 0.9 0.8 0.7 0.0 0.1 -0.1 -0.1
Notes: 2.
Survey of Consumer Payment Choice Version of May 2020 ©2020 Federal Reserve Bank of Atlanta
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Table 6

Consumer Payments in a Typical Month, by Payment Instrument (Distribution)
Number of payments by usage percentile, 2019

5th 10th 25th 50th 75th 90th 95th

Total payments.........ccoevvvervinerenierecnienns 5.9 13.6 29.4 55.8 91.4 141.0 169.1
Paper instruments...........ccoceevevvevvenennnne. 0.0 0.8 3.9 10.2 24.7 45.6 61.0
Cash. .o 0.0 0.0 2.0 8.5 19.0 39.8 52.8
CheCK. .ot 0.0 0.0 0.0 0.4 3.1 8.7 13.9
MONEY OFder.........covviiirereeee, 0.0 0.0 0.0 0.0 0.0 0.0 0.9
Payment cards.........ccoovevnenninennennnn, 0.0 1.9 12.6 30.8 59.6 97.0 122.0
DeDit...ciiii 0.0 0.0 0.0 10.7 34.1 69.9 89.8
Credit or charge........cococeveveneiincnnnnnns 0.0 0.0 0.0 4.0 211 52.4 77.6
Prepaid.......c.ccooevevineninieees 0.0 0.0 0.0 0.0 0.0 3.0 12.7
Electronic payments..........ccccceeeviverinenen. 0.0 0.0 0.4 4.8 11.0 20.6 28.9
Online banking bill payment.................. 0.0 0.0 0.0 0.0 2.7 9.5 15.0
Bank account number payment.............. 0.0 0.0 0.0 2.9 7.0 13.6 19.2
Direct deduction from income................ 0.0 0.0 0.0 0.0 0.0 1.0 2.6

Notes: Example to interpret this table: The consumer in the 25th percentile for total payments makes 30.1 payments per month.

Survey of Consumer Payment Choice Version of May 2020 ©2020 Federal Reserve Bank of Atlanta
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Table 7

Consumer Payments in a Typical Month, by Type of Payment Transaction
Number and share of payments

Growth rate (%0)
Number per consumer (mean) 2015 2016 2017 2018 2019

15-16 16-17 17-18 18-19

TOAL.ceceeee s 68.9 67.8 69.6 72.1 68.4 -1.7 2.7 3.6 -5.2

Bill payments.........ccoovvevvieniiience e 20.5 19.9 21.3 21.8 21.3 -3.2 7.1 2.2 -2.2

AULOMALIC. ..o 6.8 6.6 6.4 6.4 7.1 -2.5 -35 1.0 9.8

ONHNE..ciiiiie s 6.4 5.9 6.5 6.5 6.8 -8.3 111 0.1 3.9

By mail, in person, or by phone.........c.ccccooevvrenne 7.4 7.4 8.4 8.8 7.4 0.6 13.3 4.7 -15.6

Purchases and P2P payments...........ccoceeevervniennn 48.4 47.9 48.3 50.4 47.1 -1.0 0.9 4.3 -6.4

Retail goods........cccovviiriniiineieeee e 23.6 23.4 23.3 24.0 23.2 -0.9 -0.3 2.7 -3.4

SBIVICES .o vttt sttt sttt 17.0 16.6 16.3 17.1 15.6 -2.8 -14 4.6 -8.7

ONHNE..ciiiii s 4.7 4.7 5.6 5.9 55 -0.4 18.3 6.3 -1.4

PErson to PersoN..........ccccvvveiieiinicnisesee e 3.0 3.2 3.1 3.4 29 7.3 -4.2 11.4 -14.5

Percentage share Change

TOtal e 100.0 100.0 100.0 100.0 100.0 — — — —

Bill payments..........ccooerviniiienieee 29.8 29.3 30.6 30.2 311 -0.5 13 -0.4 0.9

AULOMALIC. ... 9.8 9.7 9.1 8.9 10.3 -0.1 -0.6 -0.2 14

L0 0] T o S 9.3 8.7 94 9.1 9.9 -0.6 0.7 -0.3 0.9

By mail, in person, or by phone...........c.cccceveneane. 10.7 10.9 12.1 12.2 10.8 0.2 11 0.1 -1.3

Purchases and P2P payments..........c..cccccevveneane. 70.2 70.7 69.4 69.8 68.9 0.5 -1.3 0.4 -0.9

Retail goods.......cocvvveireiieieeee e 34.3 34.6 335 33.2 33.8 0.3 -1.0 -0.3 0.6

SBIVICES. ...ttt 24.7 24.4 235 23.7 22.8 -0.3 -1.0 0.2 -0.9

L0 0] T o S 6.9 7.0 8.0 8.2 8.0 0.1 1.1 0.2 -0.2

PErson t0 PErsON......ccccvveviiiriee e 4.3 4.7 4.4 4.7 4.3 04 -0.3 0.3 -0.5

Notes: 2.

Survey of Consumer Payment Choice Version of May 2020 ©2020 Federal Reserve Bank of Atlanta

T-9



2019 SCPC Tables

Table 8

Consumer Payments in a Typical Month, by Type of Payment Transaction (Distribution)
Number of payments by usage percentile, 2019

5th 10th 25th 50th 75th 90th 95th

Total PayMeNts.......cccvvvierneierenieeneenenne 5.9 13.6 29.4 55.8 91.4 141.0 169.1
Bill payments.........cccoovevrneeinniiennnnns 0.0 1.9 6.2 12.6 24.9 51.4 72.3
AULOMALIC. ... 0.0 0.0 0.0 2.9 8.0 18.0 31.3
ONlINE...ovicieee e 0.0 0.0 0.3 3.6 8.2 17.8 26.1
By mail, in person, or by phone............. 0.0 0.0 0.3 3.0 8.6 21.0 33.3
Purchases and P2P payments................. 1.7 7.0 17.4 36.5 66.1 98.7 128.3
Retail goods.........covevrreeinnicereee 0.0 1.7 5.9 16.0 32.1 53.5 69.0
SEIVICES. ..ottt 0.0 0.3 3.7 9.7 21.8 39.1 49.5
ONlINE...oviciie e 0.0 0.0 0.0 1.9 5.9 17.2 25.0
Person to Person..........ccoceeeverencrennene, 0.0 0.0 0.0 0.6 3.1 8.6 13.0

Notes: Example to interpret this table: The consumer in the 25th percentile for total payments makes 30.1 payments per month.

Survey of Consumer Payment Choice Version of May 2020 ©2020 Federal Reserve Bank of Atlanta
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Table 9

Consumer Payments in a Typical Month, by Payment Instrument and Payment Type
Number of payments, 2019

Bill payments Purchases and P2P payments
Automatic Online By mail, in person, Online Retail Services Person to
by phone goods & other person
Total payments.........ccoevvvvrvvnerinereereenns 7.1 6.8 7.4 55 23.2 15.6 2.9
Paper instruments...........c.coeoveenennnen. — — 3.1 0.5 7.7 52 1.6
Cash. .o — — 1.7 — 7.1 4.7 1.3
ChecK...cvoeeieeeee e — — 13 0.4 0.5 0.5 0.3
Money Order.........cccoeviieieiieieieeeen — — 0.1 0.0 0.1 0.0 0.1
Payment cards.........ccoovevnenninennennnn, 3.9 3.8 3.4 4.4 155 10.4 0.6
DeEDit i 2.2 2.2 2.0 2.3 9.0 5.7 0.4
Credit or charge........cococeveveneiincnnnnnns 1.6 13 1.2 1.9 6.0 4.2 0.2
Prepaid.......ccccoovviviieiisce e 0.1 0.3 0.2 0.2 0.5 0.5 —
Electronic payments...........cccccoevvevrvnennne. 2.7 3.0 1.0 0.6 — — 0.7
Online banking bill payment.................. 1.2 15 — — — — 0.2
Bank account number payment.............. 15 15 1.0 0.6 — — 0.5
Direct deduction from income................ 0.5 — — — — — —
Percentage share of all payments
Total payments.........ccocoveveneninieneninenins 10.3 9.9 10.8 8.0 33.8 22.8 4.3
Paper instruments..........cc.coveeveienencnen, — — 45 0.7 11.2 7.6 2.4
Cash. .o — — 25 — 10.3 6.9 1.8
CheCK...cuveeeieeeee e — — 1.8 0.6 0.8 0.7 0.5
Money Order........cccovevvveievieiece e, — — 0.2 0.1 0.1 0.1 0.1
Payment cards.........ccoovenneniinennennnn, 5.7 5.6 4.9 6.5 22.6 151 0.9
DeEDit i 3.2 3.3 2.9 34 13.2 8.3 0.6
Credit or charge........cocoeeveiereincnncnnns 2.3 1.9 1.8 2.8 8.7 6.2 0.3
Prepaid.......ccccooeveeiieiiiice e 0.2 0.4 0.3 0.3 0.7 0.7 —
Electronic payments..........cccocevveneennn. 3.9 4.4 14 0.9 — — 1.0
Online banking bill payment.................. 1.7 2.2 — — — — 0.2
Bank account number payment.............. 2.2 21 14 0.9 — — 0.7
Direct deduction from income................ 0.7 — — — — — —
Notes: 2
Survey of Consumer Payment Choice Version of May 2020 ©2020 Federal Reserve Bank of Atlanta
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Table 10

2019 SCPC Tables

Consumer Bill Payments in a Typical Month, by Payment Instrument and Bill Type
Top panel: Number of payments; Bottom panel: Percentage share of all bill payments

Automatic Online By mail, in person, or by phone
2015 2016 2017 2018 2019 | 2015 2016 2017 2018 2019 | 2015 2016 2017 2018 2019
Total payments.........cccceevvervrennnen. 6.8 6.6 6.4 6.4 7.1 6.4 5.9 6.5 6.5 6.8 7.4 7.4 8.4 8.8 7.4
Paper instruments............cccco.e.... — — — — — — — — — — 4.2 4.3 4.7 3.8 3.1
Cash...cociveiiic e — — — — — — — — — — 2.2 2.2 2.8 2.1 1.7
CheCK.. oo — — — — — — — — — — 1.9 1.9 1.7 1.5 1.3
Money order.........cccoevvvrnennenn — — — — — — — — — — 0.2 0.2 0.2 0.2 0.1
Payment cards..........ccoceevrvennnnnn. 3.7 3.5 35 3.5 3.9 34 3.1 3.8 3.7 3.8 3.2 3.1 3.7 3.9 34
DeDIt. o 2.2 1.9 1.9 1.9 2.2 2.1 1.8 2.2 2.2 2.2 2.1 1.8 2.1 2.2 2.0
Credit or charge.......cc.ccoeveevvvennne 14 15 1.5 15 1.6 1.2 11 1.3 14 1.3 1.0 11 14 15 1.2
Prepaid.......cccocevvvvinsieneiienns 0.1 0.1 0.1 0.1 0.1 0.1 0.2 0.2 0.2 0.3 0.1 0.2 0.2 0.2 0.2
Electronic payments.................. 25 2.5 2.3 2.4 2.7 3.1 2.8 2.8 2.8 3.0 — — — 11 1.0
Online banking bill payment....... 11 11 0.9 1.0 1.2 15 14 13 14 15 — — — — —
Bank account number payment... 1.4 14 1.3 14 15 16 1.3 15 1.4 15 — — — 11 1.0
Direct deduction from income.... 0.6 0.6 0.6 0.6 0.5 — — — — — — — — — —
Percentage share of all bill payments
Total payments.........ccoceevevereenennn, 329 331 299 295 324 | 312 296 307 301 312 | 359 373 394 404 341
Paper instruments.............c.ce..... — — — — — — — — — 205 216 222 174 141
Cash. oo — — — — — — — — — — 105 112 133 9.6 7.7
ChECK...oivevieieeiieese e — — — — — — — — — 9.1 9.6 8.0 7.0 5.8
Money order........ccccovevevveiennnns — — — — — — — — — — 0.9 0.8 0.9 0.8 0.6
Payment cards.......c..ccccceevrvennnnnn. 18.0 17.7 16.2 15.9 17.8 16.3 15.7 17.8 17.1 17.5 15.4 15.6 17.3 17.9 15.5
DEDIt...ooicece e 10.6 9.7 8.7 8.5 9.9 10.0 9.1 105 100 102 | 100 9.1 9.8 10.3 9.1
Credit or charge........ccocccvvevnnne. 7.0 7.5 7.1 6.9 7.3 59 5.7 6.2 6.3 6.1 4.8 5.7 6.7 6.7 55
Prepaid.......cccccevevvenieneisenns 0.4 0.5 0.4 0.5 0.6 0.4 0.8 1.1 0.8 1.2 0.5 0.8 0.8 0.9 0.9
Electronic payments.................... 121 126 106 110 124 | 149 139 129 129 137 — — 51 4.5
Online banking bill payment....... 5.3 5.6 4.4 4.4 5.4 7.3 7.2 6.1 6.4 7.0 — — — — —
Bank account number payment... 6.8 7.0 6.2 6.6 6.9 7.6 6.7 6.8 6.6 6.7 — — 5.1 4.5
Direct deduction from income.... 2.7 2.8 3.0 2.6 2.2 — — — — — — — — — —

Survey of Consumer Payment Choice

Version of May 2020
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Table 11

2019 SCPC Tables

Consumer Purchases and P2P Payments in a Typical Month, by Payment Instrument and Payment Type
Top panel: Number of payments; Bottom panel: Percentage share of all purchases and P2P payments

Online

Retail goods

Services & other

Person to person

2015 2016 2017 2018 2019|2015 2016 2017 2018 2019|2015 2016 2017 2018 2019|2015 2016 2017 2018 2019
Total payments.........ccocoeevrvrnnn 47 47 56 59 55236 234 233 240 232|170 166 163 171 156 3.0 32 31 34 29
Paper instruments...........c.c...... 07 07 06 05 05|96 93 94 83 77|70 67 65 62 52|21 23 22 20 16
Cash....ccoiieicc e - — - - — | 86 84 86 77 71|61 58 58 56 47|17 19 19 16 13
ChecK. .. 06 06 05 04 04|09 08 07 06 05|08 08 06 06 05]03 04 03 03 03
Money order........ccooeeeveienienenen, 61 01 01 01 00|01 01 01 01 01|00 00O OO OO 00O0J]0O01 00 00 01 o012
Payment cards.........c.c.covevnennn 35 35 45 49 44141 141 140 156 155|101 98 98 108 104 04 05 06 08 06
DeDIt....c.ocie 19 19 25 27 2382 85 80 91 90]57 55 52 61 57|02 03 03 06 04
Credit or charge........ccccoceveenenae 13 14 19 19 19|54 51 55 61 60]41 40 43 42 42|01 02 02 02 02
Prepaid........ccoooovveveineicnccie 03 02 01 03 02|04 05 05 05 0502 03 04 05 O5| — — — — —
Electronic payments.................. o6 05 05 05 06| — — — — —| — — — — —1]105 04 03 06 07
Online banking bill payment........ _ - - - - - - - —  — (02 02 01 02 02
Bank account number payment.... 06 05 05 05 06| — — — — —| — — — — —103 02 02 05 05
Direct deduction from income., — — — — —| — — — — -l = - - - -l = - - — —

Percentage share of all purchases and P2P payments

Total payments..........ccceeevrenne 98 99 116 118 109|488 489 483 476 46.0|352 346 338 339 309| 62 67 63 68 58
Paper instruments...................... 14 14 13 10 09198 194 194 165 152|144 140 135 123 104| 44 48 46 39 32
Cash....cccoereiiei e _ - - —  —|178 176 177 152 140|127 122 121 111 93| 36 40 38 32 25
CheCK. ..o, 13 12 11 08 08)18 17 15 11 11])16 17 13 12 10| 07 07 07 06 06
Money order........cccooeevnevneninnn, 61 02 02 02 01|01 01 02 02 01|01 01 01 O0O1 0101 01 01 01 012
Payment cards.........c.c.covevrennn 72 74 93 97 88291 295 289 310 30.7|208 205 203 215 205| 08 10 12 16 1.3
DDt 39 40 51 53 46170 177 16.6 180 180|118 115 107 121 112 05 06 07 11 038
Credit or charge........ccocooeveevnenae 28 30 39 39 38113 107 114 120 118| 85 83 88 84 84]03 04 05 05 05
Prepaid........ccoocovvevveneienciie, 05 04 03 05 04|08 10 10 10 10|05 07 08 110 09| — — — — —
Electronic payments.................. 12 11 10 11 12| — — — — —| — — — — — |10 09 06 13 13
Online banking bill payment........ _ - - - -] - - - - - - - — —]104 04 03 03 03
Bank account number payment.... 12 11 10 11 12| — — — — —|>— — — — — |06 05 04 10 10

Direct deduction from income.. —

Survey of Consumer Payment Choice
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Table 12

Use of Credit Card Debt
Credit card adopters

Percentage 2015 2016 2017 2018 2019
Carried unpaid balance at any time during the past 12 months ..........c.ccccooevvineineniennn 59.0 57.3 54.5 52.0 52.6
Carried unpaid balance 1ast MONth ..........ccccvciiiiicicc e 53.3 50.9 46.2 44.4 46.9
Change in unpaid balance since a year ago:*
IMIUCK TOWET ... ettt sttt st sb et nae e e 184 154 17.6 194 16.7
10T OSSPSR 22.1 255 23.3 22.3 23.9
ADOUL TNE SAME.. ettt se e et st e st e sre e 24.6 28.3 245 26.6 27.0
[ 1T T OSSR EPST 26.8 15.3 20.3 194 18.9
IMUCKH NIGRNET ...t bbbt 8.1 8.5 8.0 7.9 7.9
Did not have balance 12 MONthS 8Q0..........cccveiiiieiieiecere e — 7.1 6.2 4.4 5.6
Dollar values
Mean credit card balance unpaid, previous month, all adopters.........c..cccccevveiieiieiiveienn, 2,840 2,832 2,342 2,478 2,768
Per adopter with unpaid DalanCe...........cooeeiieiece e 4,816 4,951 4,306 4773 5,273
Median credit card balance unpaid, previous month, all adopters...........cccccvvveviveveivennnne 186 93 0 0 0
Per adopter with unpaid DalanCe...........cooeeeeiec e 1,492 1,912 1,484 1,397 1,488
Total credit limit on all credit cards owned by adopter..........ccccovevevieieeie s 19,596 20,499 21,029 22,709 23,511
During the past 12 months:
Adopters who carried unpaid balance at any time..........cccoccevvevenie v 17,934 19,005 18,919 19,953 20,449
Adopters who did not carry an unpaid balance at any time...........cc.ccocvevecveinieeieinnenn 22,005 22,549 23,557 25,711 26,948

* This question is asked to all credit card adopters who indicated that they carried an unpaid balance at some point in the past 12 months.

Notes: 1, 2, 3.

Survey of Consumer Payment Choice Version of May 2020
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Table 13

Identity Theft, Loss, Theft, or Fraudulent Use of Payment Instruments
Percentage of consumers or adopters and mean dollar value, in the past 12 months

Percentage of consumers 2015 2016 2017 2018 2019

Incidence of identity theft...........ccoiii e 23.5 24.8 25.2 21.9 19.0
Myself and someone | KNOW WEIL..........cccviviiiiiiie e 5.9 5.4 6.6 5.4 51
Someone | KNOW WEll ONY.......ooiiiiiiice e 11.7 14.7 13.3 12.0 9.2
MYSEIF ONIY ...ttt 5.8 4.7 53 45 4.7

Incidence of loss, theft or fraud in past 12 MoNths ..o 15.2 12.8 11.2 11.9 11.3
[OF: 1 TSSO RO ORRPROTPI 9.2 7.6 5.0 6.5 6.1
(01 T=To) 0.9 0.5 0.9 0.6 0.2
(O (T [ o= (o IO PSP TP SRS 5.7 4.2 5.2 45 5.0
(1S oL Ao 1 R 5.8 5.1 5.2 5.0 4.1

[T o TR TRRTTR 153 212 333 S S
Amount of fraudulent chargest

(O 1 1=To) TP S S S

(01 (T L] o= (o IO PSSP OURRPURRRPPINS 561 381 268 S

(1S o1 Ao 1o R 283 120 142 S S

* For each payment instrument listed, the value is the average amount for all consumers who experienced loss, theft, or fraud of that instrument over the past 12
months.

+ The amount of fraudulent charges may not be the actual amount of the loss borne by consumers. Actual consumer loss depends on the policies of depository
institutions and card network agreements.

Notes: 2, 3, 6.

Survey of Consumer Payment Choice Version of May 2020 ©2020 Federal Reserve Bank of Atlanta
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Table 14
Assessments of Payment Instruments
Rankings*
Money Debit Credit Prepaid
Cash Check order card card card BANP+ OBBP
Acceptance
2015, ..., 2 6 7 3 (1) 4 5
P10 TR 2 6 7 3 (1) 4 5
2017 e, 3 6 7 2 (1) 4 5
710N 2 6 7 3 (1) 4 5
2019, 3 6 7 2 (1) 4 5
Acquisition and setup
2015, (1) 4 2 3 5 7 6
2016, (1) 3 2 4 5 7 6
2017 e, (1) 4 2 3 7 6 5
2018, (1) 4 2 3 7 6 5
2019, (1) 5 2 3 6 7 4
Convenience
2015, 3 7 2 (1) 5 6 4
2016...ceececeeieiesinree e, 3 7 (1) 2 5 6 4
2017 oo, 3 7 2 (1) 5 6 4
2018, 3 7 2 (1) 5 6 4
2019, 3 7 2 (1) 5 6 4
Cost
2015, (1) 5 7 3 6 4 2
2016, (1) 5 7 2 6 4 3
2017 e, (1) 5 7 2 6 4 3
2018 (1) 5 7 3 6 4 2
2019, (1) 5 7 3 6 4 2
Payment records
2015 5 6 2 (1) 7 4 3
20168...ceececeeieiesinse e, 5 6 2 (1) 7 4 3
2017 e 5 6 2 (1) 7 4 3
2018, 5 6 3 (1) 7 4 2
2019, 5 6 3 (1) 7 4 2
Security
2015, 7 5 2 4 (1) 6 3
2016, 7 5 (1) 4 2 6 3
2017 e, 6 5 2 4 (1) 7 3
2018, 5 3 4 (1) 6 7 2
2019, 5 2 4 (1) 6 7 3

* @ indicates that on average, consumers ranked that payment instrument the best for a given characteristic. Similarly, indicates that
on average, consumers ranked that payment worst. For example, consumers ranked credit cards the best for Acceptance and worst for Cost.

+ BANP = Bank account number payment, OBBP = Online banking bill payment.

Survey of Consumer Payment Choice Version of May 2020 ©2020 Federal Reserve Bank of Atlanta
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Table 15

Income and Labor Force Status
Percentage of consumers*

2015 2016 2017 2018 2019
Household income
Less than $25,000........c.cccuivvreernienenseneese e 21.8 21.1 18.3 22.8 22.2
$25,000—-549,999.....ccooieiieee e 24.1 23.8 234 17.7 18.8
$50,000-874,999......cooieieieeeee e 19.2 17.8 19.4 18.3 17.7
$75,000—599,999......cooiiiiee e 11.7 12.0 13.2 12.8 14.3
$100,000—8124,999.......ccivieieieieieieeeeee e 8.6 10.5 10.2 10.9 10.2
$125,000—8199,999......ccimiiiriieieeeeee e 11.0 111 11.7 12.0 12.3
$200,000—8499,999.......cconieieieieeeee e 2.8 34 3.6 5.3 4.2
$500,000 OF MOTE.....cvcviirerereiierere e 0.9 0.3 0.2 0.3 0.2
Respondent income
Highest in household............cccccovvviiieiiicie e 50.8 50.2 50.0 51.4 52.1
About equal with highest...........ccccoviiiiiiniiiee 14.4 14.7 14.2 13.0 12.9
2Nd hIGNESL.....cuiiviiiiiccc e 23.9 24.0 25.0 254 24.2
3rd highest or [OWEr ... 10.9 111 10.8 10.2 10.8
Labor force status
Currently WOrking........cccccovveevieiveiiee s, 58.8 59.6 61.7 59.6 59.3
On sick or other [eave.........c.ccevvviviveieiiiiceeeienns 0.6 0.5 0.2 0.1 0.4
Unemployed — on layofft........ccccoooeiiniiiininee. 0.8 0.8 0.5 0.6 0.7
Unemployed — 100KIiNg..........cccevviveeenvienieierieneenen. 6.1 5.7 4.6 4.8 4.6
RELIFE. ... .o 15.5 16.1 15.1 16.1 15.5
Disabled.........coovviiiiiiie s 6.8 6.5 6.3 6.5 7.0
(@13 1=] SO SRSPTS 4.4 6.0 5.9 59 6.0
Selected multiple categories.........coovveveinennennnn 6.9 4.8 5.7 6.4 6.6

* Estimates are weighted. The table of unweighted sample demographics is available upon request.
+ The numbers for unemployment differ from the official BLS numbers due to differences between the UAS panel and the
BLS in the methodologies for collecting the data and computing the unemployment rate.

Notes: 2, 3.

Survey of Consumer Payment Choice Version of May 2020 ©2020 Federal Reserve Bank of Atlanta
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Table 16

Demographics and Homeownership
Percentage of consumers, except where noted*

2015 2016 2017 2018 2019

U.S. Population age 18 or older (millions)f............... 242.6 245.3 246.3 249.6 250.7
Number of survey respondents............ccocevvevererenennnn. 1,429 3,404 3,099 3,153 3,320
Gender

MalE....oviiceiiei e e 48.2 48.3 48.2 48.3 48.3

FEMAlE.. ..o 51.8 51.7 51.8 51.7 51.7
Age

L824 e 6.7 6.8 51 4.8 5.7

2534 23.3 23.2 24.6 24.8 23.9

3584 16.4 16.3 16.2 16.3 16.3

B5-54 ..o 17.7 17.4 17.1 16.8 16.8

5504 16.7 16.8 17.0 16.9 16.9

65 aNd OlEN.....cveiveeci s 19.2 19.5 20.1 20.5 20.5
Race

WHITE...ccvicecc e 76.3 74.3 74.2 73.8 72.7

BIaCK... ..ot 13.2 13.3 13.7 13.3 14.7

ASIAN. . e 4.1 3.1 3.6 3.7 3.1

(@15 T=] SO OSPTS 1.7 2.2 1.4 1.8 1.7
Ethnicity

Hispanic or Latino.........cccocevvirennenicnensenece, 13.2 121 11.9 12.2 11.8
Education

No high school diploma...........ccccooeiieiienieiiececs 9.0 7.3 7.0 7.4 7.9

High SChOOL.......ccoiiiiicie e, 32.8 334 33.0 32.2 31.8

Some COlIEQE. .....cuviiieiicice e 28.3 28.5 28.4 28.1 28.1

COllEgE. ..ot 17.0 17.3 18.0 18.4 18.4

Post-graduate study..........cccccvevveviveveciieieese e 13.0 134 135 13.9 13.9
HOmMeownership rate .........cccceeveveviievieie e 61.9 66.4 64.4 62.6 63.3

* Estimates are weighted. The table of unweighted sample demographics is available upon request.
T Source: Bureau of Labor Statistics data series LNU00076975
Notes: 2.
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