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2019 SCPC Tables

Notes to the SCPC Tables

Numeric superscripts in tables correspond to the notes listed below. Extra footnotes on each table are
otherwise indicated by a symbol and explained below the table. For definitions of concepts in these tables
please refer to section Definitions of Concepts of The 2019 Survey of Consumer Payment Choice: Summary
Results , by Foster, Greene, and Stavins.

Footnote Description

General
1 The em-dash notation ( — ) indicates that the estimate is not available, often because the related
survey question was not asked in the associated year.
2 Numbers may not sum exactly due to rounding or missing values.
3 Dollar values are not adjusted for inflation.
Adoption
4 Adoption of payment instrument means the consumer had the instrument, with the following
exceptions:
a. For cash, adoption means the consumer used the instrument in the given year, held it on person,
held it on property, or obtained it at least once in the past 12 months.
b. For money order, bank account number payment, direct deduction from income, and mobile
payments, adoption means the consumer used the instrument or method in a given year.
c. For online banking bill payment, adoption means the consumer signed up for online banking bill
pay at a bank's website.
5 Mobile banking adoption is defined as having downloaded a mobile banking app.
Other
6 The notation "s" indicates that the cell was suppressed due to an insufficient number of
observations.
Survey of Consumer Payment Choice Version of January 2020 ©2020 Federal Reserve Bank of Atlanta
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2019 SCPC Tables

Standard errors — Table 1

Ownership of Accounts and Adoption of Account Access Technologies
Percentage of consumers

2015 2016 2017 2018 2019

Bank deposit accounts™..........ccccovvveveieineeseeeerene 1.1 0.7 0.8 0.8 0.8
CheCKINg......coviiieiieise e 1.1 0.7 0.8 0.9 0.8
SAVINGS....cteiieiiiieiee et 1.7 1.0 1.2 1.2 11
Online payment acCounts.........ccccvecveveveveieenenennnn, 1.8 1.1 1.3 1.3 1.2
PaYPal.........coviiieiiiieisics s 1.7 1.1 1.3 13 1.2
ZEHE. ..ot — — — — 0.9
VENMO ..ttt — — — — 0.9
Other nonbank payment servicest.......c.cccooeevereenne. 1.3 0.7 0.9 1.0 1.1
Mobile apps or online accounts} 1.8 11 1.3 1.3 —
Deposit account access technologies............cccevenee. 1.5 0.9 0.9 1.0 1.0
ATM card (no debit feature)..........ccoeevrverveneennnn. 1.7 1.0 1.3 1.2 1.1
Telephone banking...........cccccveveviiiie i, 1.7 11 1.3 1.3 1.2
Online banking..........cccoveviveniieneii e 1.7 1.0 1.1 1.1 1.1
Mobile banking........ccccecveveiiciecere e 1.8 11 1.3 1.3 1.2

*"Bank" is defined as any institution that accepts deposits and offers checking accounts or savings accounts, including
regular or internet-based commercial banks, credit unions, and savings and loans. Some checking accounts pay interest on
deposits and may be called money market checking accounts.

T Includes Amazon Payments and Google Checkout.

1 Includes mobile banking apps issued by banks, Android Pay, Apple Pay, Google Wallet, Amazon Payments, Samsung
Pay, Square Cash, Dash, Facebook Messenger, iTunes, LevelUp, PopMoney, Venmo, and Zelle.

Notes: 5.

Survey of Consumer Payment Choice Version of January 2020 ©2020 Federal Reserve Bank of Atlanta
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2019 SCPC Tables

Standard errors — Table 2

Adoption of Payment Instruments
Percentage of consumers

2015 2016 2017 2018 2019

Paper inStruments...........ccocoverinenie i 0.0 0.0 0.0 0.2 0.2
€SNt 0.2 0.1 0.1 0.4 0.3159
ChECK ..ottt 15 1.0 1.1 1.2 1.2
MORNEY OFAET....c.ueiveieesresie e 1.5 1.0 1.0 1.0 1.0
Payment Cards..........ccoeoiireineneiiee e 0.7 0.4 0.5 0.5 0.5
DEDIt. oo 1.4 0.9 1.0 1.0 1.0
Number of debit cards per consumer.................... 0.0 0.0 0.0 0.0 0.0
Credit or charge™.........ccceevvevvviesn s 1.6 1.0 1.1 1.2 1.1
Number of credit or charge cards per consumer... 0.1 0.1 0.2 0.1 0.1
Prepaid.....ccccoovee e 1.8 1.1 1.3 1.3 1.2
Number of prepaid cards per consumer................ 0.2 0.1 0.1 0.1 0.3
Electronic payments...........ccoovverinineninienieeieeeen, 1.6 1.0 1.2 11 1.1
Online banking bill payment...........c.ccccoeviininnnnnn 1.8 11 1.3 13 1.2
Bank account number payment..........ccccccveeeveinennen. 1.7 11 1.3 12 1.2
Direct deduction from inCome...........cccccoevvevrvrnnnne 1.3 0.8 1.0 1.0 0.9
Virtual CUMTENCY ..ot 0.3 0.1 0.2 0.4 0.4
Mobile phone payments..........ccoceoveinniinennene, 1.6 0.9 1.3 13 1.2

* The estimate is calculated slightly differently in 2017 compared to previous years. This is due to a small change in the
conditional skip logic in the survey questionnaire.

Notes: 4.
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2019 SCPC Tables

Standard errors — Table 3

Share of Consumers Using Payment Instruments
Percentage of consumers, monthly basis

2015 2016 2017 2018 2019
Paper inStruments...........ccocoverinenie i 1.1 0.7 0.8 0.7 1.0
€SNt 1.3 0.8 1.0 0.9 1.2
ChECK. .ot 1.8 11 1.3 13 15
MORNEY OFAET....c.ueiveieesresie e 1.1 0.6 0.8 0.8 0.8
Payment Cards.........cccovvevveieienere e 1.3 0.8 0.9 0.7 1.0
DEDIL. ..o 1.7 1.0 1.2 1.2 1.4
Credit or Charge........cccevevereresese e 1.8 1.1 1.3 1.3 1.5
Prepaid......cccooeeiie e 1.2 0.8 1.0 11 1.1
Electronic payments............ccoeovvereincieneneeneennes 1.7 11 1.2 1.2 1.4
Online banking bill payment..........cc.ccoovvvvvivnvinnnnn, 1.6 1.0 1.2 1.2 1.4
Bank account number payment...........c.ccccoereiniennns 1.8 11 1.3 1.2 15
Direct deduction from inCOme...........cc.cceevvevrvrnnnne 1.2 0.8 0.9 0.9 1.1
Survey of Consumer Payment Choice Version of January 2020 ©2020 Federal Reserve Bank of Atlanta
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2019 SCPC Tables

Standard errors — Table 4

Share of Consumers Making a Transaction, by Type of Transaction
Percentage of consumers, monthly basis

2015 2016 2017 2018 2019
ANY transaction..........cccoceveienene e 0.7 0.4 0.5 0.4 0.5
Bill payments..........ccoooereiniiiniceee e 1.1 0.6 0.7 0.6 0.8
AULOMALIC. vt 1.8 11 1.3 1.3 15
ONINE..c.tiiiit s 1.6 1.0 1.2 11 1.4
By mail, in person, or by phone............cccceevvenene 1.6 1.0 1.2 1.1 1.4
Purchases and P2P payments..........c.ccocvevvvinnnns 0.8 0.5 0.6 0.5 0.7
Retail goods..........coooiiriiiiicc e 1.0 0.7 0.7 0.7 0.9
SBIVICES. .ttt e 1.2 0.8 0.9 0.8 11
ONINE..c.tiiiiitct s 1.8 11 1.3 13 15
PErson to PErsoN........ccocvvivieiiienie s 1.8 11 1.3 13 15
Survey of Consumer Payment Choice Version of January 2020 ©2020 Federal Reserve Bank of Atlanta
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2019 SCPC Tables

Standard errors — Table 5

Consumer Payments in a Typical Month, by Payment Instrument
Number and share of payments

Growth rate (%)
Number per consumer (mean) 2015 2016 2017 2018 2019
15-16 16-17 17-18 18-19
Total PAYMENTS.....ccccoveieicieeee e 1.8 1.2 15 1.6 1.8 — — — —
Paper inStruments.........ccccovveveniesesesnse e 1.0 0.6 0.8 0.6 0.6 — — — —
CaSh...uiiciccec e 0.8 0.6 0.7 0.6 0.6 — — — —
ChECK ..ttt 0.3 0.2 0.2 0.1 0.2 — — — —
MONEY OFAEN ..o 0.1 0.0 0.1 0.1 0.1 — — — —
Payment Cards.........ocovvvevenenenenene e 13 0.8 1.0 11 1.3 — — — —
DEDIL. e 1.1 0.7 0.8 0.9 1.1 — — — —
Credit or Charge........coocvvevevevere e 0.8 0.5 0.7 0.7 0.8 — — — —
Prepaid.......ccoceiieieiinieiise e 0.2 0.1 0.2 0.2 0.2 — — — —
Electronic payments..........cccceeeevviveiecvesnerie e 0.3 0.2 0.2 0.3 0.3 — — — —
Online banking bill payment...........ccccoovvvriviinnnnne 0.2 0.1 0.1 0.1 0.2 — — — —
Bank account number payment.............ccoccvvivennnnns 0.2 0.1 0.1 0.2 0.2 — — — —
Direct deduction from inCOmMe............c.ccocevvnennne 0.1 0.0 0.1 0.0 0.1 — — — —
Percentage share Change
Total PAYMENTS.......cccveiieiiiiece e — — — — — — — — _
Paper inStruments...........ccccovvvveeve s — — — — — — — — _
CaSh. o — — — — — — — - _
ChECK. .o — — — — — — — — —
MONEY OFAEN ..o — — — — — — — - _
Payment cards.........cccooerererennnenene e — — — — — — — - _
DEDIt. ..o — — — — — — — — —
Credit Or Charge........coocvvevvreevese e — — — — — — — — _
Prepaid.......cccoooe i — — — — — — — - —
Electronic payments...........ccoccoeenenieieneneneeenn — — — — — — — - —
Online banking bill payment.........c.ccocoevvivviniinnnnns — — — — — — — — _
Bank account number payment..............ccoccoeruenne. — — — — — — — — —
Direct deduction from income...........c.ccccovevenee. — — — — — — — - —
Survey of Consumer Payment Choice Version of January 2020 ©2020 Federal Reserve Bank of Atlanta
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2019 SCPC Tables

Standard errors — Table 6

Consumer Payments in a Typical Month, by Payment Instrument (Distribution)
Number of payments by usage percentile, 2019

5th 10th 25th 50th 75th 90th 95th

Total PaymMeNts........cccoevvvireinenirecrienns 1.6 1.6 1.4 18 1.8 5.6 4.7
Paper instruments...........c.coeoveenennnen. 0.1 0.2 0.3 0.4 1.1 1.6 2.9
CaSh.....cee e 0.1 0.1 0.2 0.4 11 2.2 3.1
CheCK ..ot 0.0 0.0 0.0 0.1 0.3 0.7 1.4
Money Order........cccovevveeveeiese e 0.0 0.0 0.0 0.0 0.0 0.0 0.2
Payment cards...........ccoccevevevvnieiieeinnnns 0.4 0.8 0.9 1.2 2.2 3.6 4.2
DEDIt....cciic e 0.2 0.2 0.2 11 1.6 3.0 5.1
Credit or charge.......cccoeeevvvevvecescicceene, 0.3 0.3 0.3 0.3 1.6 2.9 4.1
Prepaid........ccoeovveneincineeee e 0.1 0.1 0.1 0.1 0.1 0.7 2.2
Electronic payments..........cccooeovveneennnn. 0.3 0.3 0.3 0.3 0.4 1.2 14
Online banking bill payment.................. 0.3 0.3 0.3 0.3 0.2 0.5 1.1
Bank account number payment.............. 0.1 0.1 0.1 0.2 0.5 0.7 0.9
Direct deduction from income................ 0.2 0.2 0.2 0.2 0.2 0.2 0.4

Notes: Example to interpret this table: The consumer in the 25th percentile for total payments makes 30.1 payments per month.

Survey of Consumer Payment Choice Version of January 2020 ©2020 Federal Reserve Bank of Atlanta
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2019 SCPC Tables

Standard errors — Table 7

Consumer Payments in a Typical Month, by Type of Payment Transaction
Number and share of payments

Growth rate (%)
Number per consumer (mean) 2015 2016 2017 2018 2019
15-16 16-17 17-18 18-19
TOAL.ceceeee s 1.8 1.2 15 1.6 1.8 — — — —
Bill payments........ccoceveveievcnie s 0.8 0.5 0.7 0.7 0.9 — — — —
AULOMALIC.....eeivieiecccec e 0.4 0.3 0.3 0.3 0.4 — — — —
ONMINE. ..ot 0.3 0.2 0.2 0.2 0.4 — — — —
By mail, in person, or by phone.........c.ccccooevvrenne 0.4 0.3 0.4 0.4 0.4 — — — —
Purchases and P2P payments...........ccoceeevervniennn 14 0.9 11 1.2 13 — — — —
Retail goods........ccevveveiiiiie e 0.8 0.5 0.6 0.6 0.7 — — — —
SBIVICES....vviitierictiecte ettt sre et 0.6 0.4 0.5 0.5 0.5 — — — —
ONHINE. ..ot 0.3 0.2 0.2 0.3 0.3 — — — —
PErson to PErsON........coccveviiereeniie e 0.2 0.2 0.2 0.2 0.2 — — — —
Percentage share Change
TOtal e — — — — — — _ _ _
Bill payments........cccoovveneienene e — — — — — — — — _
AULOMALIC. ... — — — — — — — — _
ONlINE....oiciee e — — — — — — _ _ _
By mail, in person, or by phone...........c.cccceveneane. — — — — — — — — _
Purchases and P2P payments..........c..cccccevveneane. — — — — — — — — _
Retail goods.......cocvvveireiieieeee e — — — — — — — — _
SBIVICES. ...ttt — — — — — — — — _
ONlINE....oiciee e — — — — — — _ _ _
PErson t0 PErsON......ccccvveviiiriee e — — — — — — — — _
Notes: 2.
Survey of Consumer Payment Choice Version of January 2020 ©2020 Federal Reserve Bank of Atlanta
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2019 SCPC Tables

Standard errors — Table 8

Consumer Payments in a Typical Month, by Type of Payment Transaction (Distribution)
Number of payments by usage percentile, 2019

5th 10th 25th 50th 75th 90th 95th

Total PaymMeNts........cccoevvvireinenirecrienns 1.6 1.6 1.4 18 1.8 5.6 4.7
Bill payments..........ccoceoviiiniiicneee, 0.3 0.4 0.3 0.4 1.3 3.1 3.7
AULOMALIC. v 0.2 0.2 0.2 0.3 0.3 14 3.5
ONHNE..c.viiiiice e 0.1 0.1 0.3 0.3 0.3 1.1 1.4
By mail, in person, or by phone............. 0.1 0.1 0.2 0.3 0.3 2.2 2.2
Purchases and P2P payments................. 0.8 0.9 1.0 1.3 2.0 3.2 5.6
Retail goods........ccoooviireiiniiiiiiciis 0.2 0.4 0.4 0.9 11 2.0 2.2
SEIVICES....uiiiiiiieiisieeie e 0.1 0.2 0.3 0.4 1.0 2.2 2.0
ONHNE..cviiiiiie s 0.1 0.1 0.1 0.2 0.5 15 1.2
Person to Person........ccccvevveeniveiivesivenns 0.0 0.0 0.0 0.2 0.3 0.5 0.6

Notes: Example to interpret this table: The consumer in the 25th percentile for total payments makes 30.1 payments per month.

Survey of Consumer Payment Choice Version of January 2020 ©2020 Federal Reserve Bank of Atlanta
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2019 SCPC Tables

Standard errors — Table 9

Consumer Payments in a Typical Month, by Payment Instrument and Payment Type
Number of payments, 2019

Bill payments Purchases and P2P payments
Automatic Online By mail, in person, Online Retail Services Person to
by phone goods & other person
Total payments.........ccoceeevvienieninniesiesninnnnns 0.4 0.4 0.4 0.3 0.7 0.5 0.2
Paper instruments...........c.coeoveenennnen. — — 0.2 0.0 0.4 0.2 0.1
CaSh..viiie e — — 0.1 — 0.3 0.2 0.1
ChECK.....ocviieiectice e — — 0.1 0.0 0.1 0.0 0.0
Money Order........cccovevveeveeiese e — — 0.0 0.0 0.0 0.0 0.0
Payment cards.........ccoovevnenninennennnn, 0.3 0.3 0.2 0.3 0.6 0.4 0.1
DEDIt....viccvicieciccre e 0.2 0.2 0.2 0.2 0.5 0.3 0.1
Credit or charge........cococeveveneiincnnnnnns 0.1 0.1 0.1 0.1 0.3 0.2 0.0
Prepaid.......ccccoovviviieiisce e 0.0 0.1 0.0 0.0 0.1 0.1 —
Electronic payments...........cccccoevvevrvnennne. 0.1 0.1 0.1 0.1 — — 0.1
Online banking bill payment.................. 0.1 0.1 — — — — 0.0
Bank account number payment.............. 0.1 0.1 0.1 0.1 — — 0.1
Direct deduction from income................ 0.1 — — — — — —
Percentage share of all payments
Total payments.........ccccevvveveeve e, — — — — — — —
Paper instruments..........cc.coveeveienencnen, — — — — — — —
Cash. ..o — — — — — — —
(01 Tl — — — — — — —
Money Order........cccovevvveievieiece e, — — — — — — —
Payment cards..........cccocovcvvivneninnnnnnnne, — — — — — — —
D=1 o] | ARSI — — — — — — —
Credit or charge........cocoeeveiereincnncnnns — — — — — — —
Prepaid.......ccooviieieie e — — — — — — —
Electronic payments...........ccocoevvevrvinnnne. — — — — — — —
Online banking bill payment.................. — — — — — — —
Bank account number payment.............. — — — — — — —
Direct deduction from income................ — — — — — — —
Notes: 2
Survey of Consumer Payment Choice Version of January 2020 ©2020 Federal Reserve Bank of Atlanta
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2019 SCPC Tables

Standard errors — Table 10

Consumer Bill Payments in a Typical Month, by Payment Instrument and Bill Type
Top panel: Number of payments; Bottom panel: Percentage share of all bill payments

Automatic Online By mail, in person, or by phone
2015 2016 2017 2018 2019 | 2015 2016 2017 2018 2019 | 2015 2016 2017 2018 2019

Total payments.........cccceevvervrennnen. 0.4 0.3 0.3 0.3 0.4 0.3 0.2 0.2 0.2 0.4 0.4 0.3 0.4 0.4 0.4
Paper instruments............cccco.e.... — — — — — — — — — — 0.3 0.2 0.3 0.2 0.2
Cash...cociveiiic e — — — — — — — — — — 0.2 0.2 0.2 0.2 0.1
CheCK.. oo — — — — — — — — — — 0.1 0.1 0.1 0.1 0.1
Money order.........cccoevvvrnennenn — — — — — — — — — — 0.0 0.0 0.0 0.0 0.0
Payment cards..........ccoceevrvennnnnn. 0.3 0.2 0.2 0.2 0.3 0.2 0.2 0.2 0.2 0.3 0.2 0.1 0.2 0.2 0.2
DeDIt. o 0.3 0.2 0.2 0.2 0.2 0.2 0.1 0.1 0.1 0.2 0.2 0.1 0.2 0.2 0.2
Credit or charge........ccccccvvvvnnne. 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1
Prepaid.......cccocevvvvinsieneiienns 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0 0.0 0.0 0.0 0.0
Electronic payments.................. 0.1 0.1 0.1 0.1 0.1 0.2 0.1 0.1 0.1 0.1 — — — 0.1 0.1

Online banking bill payment....... 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1 — — — — —
Bank account number payment... 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1 — — — 0.1 0.1

Direct deduction from income.... 0.1 0.0 0.1 0.0 0.1 — — — — — — — — — —

Percentage share of all bill payments

Total payments.........ccoceevevereenennn, — — — — — — — — — — — — _ — _
Paper instruments............cc.co...... — — — — — — — — — — — — — — —
Cash....ccooeie, — — — — — — — — — — — — — — —
ChecK...oveieeeeee e — — — — — — — — — — _ — _ — _
Money order........ccccovevevveiennnns — — — — — — — — — — — — — — —
Payment cards.......c..ccccceevrvennnnnn. — — — — — — — — — — — — _ — _
Debit.....ooiriii — — — — — — — — — — — — — — —
Credit or charge........ccocccvvevnnne. — — — — — — — — — — — — — — —
Prepaid.......ccccooeveniiiniicieien, — — — — — — — — — — — — — — _
Electronic payments.................... — — — — — — — — — — — — _ _ _
Online banking bill payment....... — — — — — — — — — — — — — — —
Bank account number payment... — — — — — — — — — — — — _ _ —
Direct deduction from income.... — — — — — — — — — — — - — — _

Survey of Consumer Payment Choice Version of January 2020 ©2020 Federal Reserve Bank of Atlanta
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Standard errors — Table 11

2019 SCPC Tables

Consumer Purchases and P2P Payments in a Typical Month, by Payment Instrument and Payment Type
Top panel: Number of payments; Bottom panel: Percentage share of all purchases and P2P payments

Online Retail goods Services & other Person to person

2015 2016 2017 2018 2019|2015 2016 2017 2018 2019|2015 2016 2017 2018 2019|2015 2016 2017 2018 2019
Total payments.........ccccoeeevruennn 03 02 02 03 03|08 05 06 06 07|06 04 05 05 05]02 02 02 02 02
Paper instruments...................... 0. 00 00 00 OO|O5 03 04 03 04|04 02 03 03 0201 01 01 01 o012
Cash. o - — — — —105 03 03 03 03|03 02 02 02 02]01 01 01 01 012
CheCK...oiiviiiiciieee e, 0. 00 00 00 00|01 01 01 00 01012 01 OO0 OO O00O0)]O0OO 00 00 00 o00
Money Order........ccovveivreenieninen, 00 00 00 00 O0OO|O0O0O 0O 00 OO OO|OO 00 OO OO O00O)]OO 00 00 00 00
Payment cards.........c.c.coeevnennn 03 02 02 03 03|06 04 04 05 06|04 03 03 04 04]01 00 01 01 012
DeDIt....ociicee e 02 01 02 02 02|05 03 03 04 05|03 02 03 03 03]01 00 01 01 012
Credit or charge........ccccoeevevnenae o1 01 01 01 0103 02 03 03 03|03 02 02 02 02)00 00 00 00 00
Prepaid........ccocovvvernieneienenisees 0. 00 00 00 00|01 00O 01 00 0O1)J0O0 00 O1 O1 O] — — — — —
Electronic payments.................. 6T o0 0O 00 OI| - — — — —|— — — — —101 00 00 01 01
Online banking bill payment........ _ - - -] - - - - - - - — — 100 00 00 00 00
Bank account number payment... 01 00 00 00 02| — — — — —f|— — — — —1[00 00 00 01 01
Direct deduction from income......... — — — — — — — — — — — — — — — — — — — —

Percentage share of all purchases and P2P payments

Total payments........cccceceveneenne. T e B
Paper instruments...................... e e T
Cash.....coiii e B H e
ChecK..oviviieee —_ = = = —] - = = = == = = = == = = = =
Money order..........ccceovevveiennnnee T e B
Payment cards...........c.covevruennn e e T
Debit...ccoiiiie e e B H e
Credit or charge........coccovvvvnenne e e T
Prepaid........ccoocovvevveneienciie, e R T B
Electronic payments.................. _ = - = -] - = = = =] - = = = == = = = =
Online banking bill payment........ _ = = = -] - = = = - - = = = = = = = =
Bank account number payment.... — — — — —| — — — - -/ = - - - -l - - - — —
Direct deduction from income......... — — — — — — — — — — — — — — — — — — — —

Survey of Consumer Payment Choice

Version of January 2020
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2019 SCPC Tables

Standard errors — Table 12

Use of Credit Card Debt
Credit card adopters

Percentage 2015 2016 2017 2018 2019

Carried unpaid balance at any time during the past 12 months ..........c.ccccooevvineineniennn 1.9 1.2 15 15 14

Carried unpaid balance 1ast MONth ..........ccccvciiiiicicc e 2.0 1.2 15 14 14
Change in unpaid balance since a year ago:*

IMIUCK TOWET ... ettt sttt st sb et nae e e 2.2 12 1.6 16 15

10T OSSPSR 2.1 15 1.7 1.7 1.6

ADOUL TNE SAME.. ettt se e et st e st e sre e 2.2 15 1.7 1.8 1.7

[ 1T T OSSR EPST 2.4 1.1 1.6 1.6 1.5

IMUCKH NIGRNET ...t bbbt 13 0.9 1.0 11 11

Did not have balance 12 MONthS 8Q0..........cccveiiiieiieiecere e — 0.8 0.9 0.8 0.9

Dollar values

Mean credit card balance unpaid, previous month, all adopters.........c..cccccevveiieiieiiveienn, 218 156 157 177 212
Per adopter with unpaid DalanCe...........coccoviiiiiiiii e 351 255 268 320 383
Median credit card balance unpaid, previous month, all adopters...........cccccvvveviveveivennnne 55 46 25 25 25
Per adopter with unpaid DalanCe...........coccoiiiiiiiii e 243 131 227 183 197
Total credit limit on all credit cards owned by adopter..........ccccovevevieieeie s 926 1,036 1,202 1,136 1,060
During the past 12 months:
Adopters who carried unpaid balance at any time..........cccoccevvevenie v 979 942 908 1,000 1,029
Adopters who did not carry an unpaid balance at any time...........cc.ccocvevecveinieeieinnenn 1,753 2,086 2,405 2,099 1,917

* This question is asked to all credit card adopters who indicated that they carried an unpaid balance at some point in the past 12 months.
Notes: 1, 2, 3.

Survey of Consumer Payment Choice Version of January 2020 ©2020 Federal Reserve Bank of Atlanta
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2019 SCPC Tables

Standard errors — Table 13

Identity Theft, Loss, Theft, or Fraudulent Use of Payment Instruments
Percentage of consumers or adopters and mean dollar value, in the past 12 months

Percentage of consumers 2015 2016 2017 2018 2019

Incidence of identity theft...........ccoiii e 15 0.9 11 1.0 1.0
Myself and someone | KNOW WEIL..........cccviviiiiiiie e 0.9 0.5 0.6 0.5 0.6
Someone | KNOW WEll ONY.......ooiiiiiiice e 11 0.8 0.9 0.8 0.7
MYSEIF ONIY ...ttt 0.9 0.4 0.6 0.5 0.5

Incidence of loss, theft or fraud in past 12 months ..........c.cccciviniininice 13 0.7 0.8 0.9 0.8
C8SN. bbbt 11 0.6 0.6 0.7 0.7
CRBCK . ettt et b 0.3 0.1 0.3 0.2 0.1
L0 =T 1) o T o IO TSP P TSP PR PSPPSR 0.8 0.5 0.7 0.6 0.6
DEDIT CAN.....ecvieie e 0.9 0.6 0.6 0.6 0.5

[T o TR TRRTTR 24 38 71 S S
Amount of fraudulent chargest

(O 1 1=To) TP S S S

(01 (T L] o= (o IO PSSP OURRPURRRPPINS 153 60 50 S

(1S o1 Ao 1o R 139 25 34 S S

* For each payment instrument listed, the value is the average amount for all consumers who experienced loss, theft, or fraud of that instrument over the past 12 months.

1 The amount of fraudulent charges may not be the actual amount of the loss borne by consumers. Actual consumer loss depends on the policies of depository institutions
and card network agreements.

Notes: 2, 3, 6.
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2019 SCPC Tables

Standard errors — Table 14
Assessments of Payment Instruments

Rankings*
Money Debit Credit Prepaid
Cash Check order card card card BANP+ OBBP
Acceptance
2015, — — — — — — _ _
2016....cciieiiiee s — — — — — _ _ _
2017 oot — — — — — — _ _
2018....eciieieee s — — — — — _ _ _
2019t — — — — — — _ _
Acquisition and setup
2015, — — — — — — _ _
2016....cciieiiiee s — — — — — _ _ _
2007 oot — — — — — — — _
2018....eciccee e — — — — — _ _ _
2019t — — — — — — — _
Convenience
2015, — — — — — — — _
2016...c.ccviieicie e — — — — — _ _ _
2017 oot — — — — — — — _
2018....eciccee e — — — — — _ _ _
2019t — — — — — — — _
Cost
2015t — — — — — — — _
2016 — — — — — _ _ _
2007 oot — — — — — — — _
2018 — — — — — _ _ _
2019t — — — — — — — _
Payment records
2015t — — — — — — — _
2016 — — — — — _ _ _
2007 oot — — — — — — — _
2018....cciieiee e — — — — — _ _ _
2019t — — — — — — — _
Security
2015, s — — — — — — — _
2016....cciieiiiee e — — — — — _ _ _
2007 oot — — — — — — — _
2018....cciieiee e — — — — — _ _ _
2019t — — — — — — — _

* @ indicates that on average, consumers ranked that payment instrument the best for a given characteristic. Similarly, indicates that
on average, consumers ranked that payment worst. For example, consumers ranked credit cards the best for Acceptance and worst for Cost.

+ BANP = Bank account number payment, OBBP = Online banking bill payment.
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2019 SCPC Tables

Standard errors — Table 15

Income and Labor Force Status
Percentage of consumers*

2015 2016 2017 2018 2019
Household income
Less than $25,000........c.cccuivvreernienenseneese e 15 0.9 1.0 1.1 11
$25,000—-549,999.....ccooieiieee e 1.6 1.0 11 1.0 1.0
$50,000-874,999......cooieieieeeee e 1.4 0.8 1.0 1.0 1.0
$75,000—599,999......cooiiiiee e 11 0.7 0.9 0.9 0.9
$100,000—8124,999.......ccivieieieieieieeeeee e 0.9 0.7 0.8 0.8 0.8
$125,000—8199,999......ccimiiiriieieeeeee e 11 0.7 0.9 0.8 0.8
$200,000—8499,999.......cconieieieieeeee e 0.5 0.4 0.5 0.6 0.5
$500,000 OF MOTE.....cvcviirerereiierere e 0.4 0.1 0.1 0.1 0.1
Respondent income
Highest in household............cccccovvviiieiiicie e 1.8 1.1 1.3 1.3 1.3
About equal with highest...........ccccoviiiiiiniiiee 1.3 0.8 0.9 0.9 0.9
2Nd hIGNESL.....cuiiviiiiiccc e 15 0.9 1.1 1.1 11
3rd highest or [OWEr ... 1.2 0.7 0.9 0.9 0.8
Labor force status
Currently WOrking........cccccovveevieiveiiee s, 1.8 11 1.3 1.3 1.2
On sick or other [eave.........c.ccevvviviveieiiiiceeeienns 0.2 0.2 0.1 0.1 0.2
Unemployed — on layofft........ccccoooeiiniiiininee. 04 0.2 0.2 0.2 0.2
Unemployed — 100KIiNg..........cccevviveeenvienieierieneenen. 0.9 0.5 0.6 0.6 0.6
RELIFE. ... .o 1.3 0.8 0.9 0.9 0.8
Disabled......cccoeiiriiiee e 0.9 0.5 0.6 0.6 0.6
(@13 1=] SO SRSPTS 0.7 0.5 0.7 0.7 0.6
Selected multiple categories.........coovveveinennennnn 0.9 0.5 0.6 0.6 0.6

* Estimates are weighted. The table of unweighted sample demographics is available upon request.
+ The numbers for unemployment differ from the official BLS numbers due to differences between the UAS panel and the
BLS in the methodologies for collecting the data and computing the unemployment rate.

Notes: 2, 3.
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2019 SCPC Tables

Standard errors — Table 16

Demographics and Homeownership
Percentage of consumers, except where noted*

2015 2016 2017 2018 2019

U.S. Population age 18 or older (millions)f............... — — — — —
Number of survey respondents............ccocevvevererenennnn. — — — — —
Gender

MalE....oviiceiiei e e 1.8 1.1 1.3 1.3 1.3

FEMAlE.. ..o 1.8 1.1 1.3 1.3 1.3
Age

L824 e 11 0.7 0.7 0.7 0.7

2534 1.6 1.0 1.2 1.2 1.2

3584 1.2 0.8 0.9 0.9 0.9

B5-54 ..o 1.3 0.8 1.0 0.9 0.9

5504 1.2 0.7 0.9 0.8 0.8

65 and Older........ccovviiiiii 1.5 0.9 1.0 1.0 0.9
Race

WHITE...ccvicecc e 15 11 1.2 1.2 1.2

BIaCK... ..ot 1.3 0.8 1.0 1.0 1.0

ASIAN. . e 0.8 0.4 0.6 0.6 0.5

(@15 T=] SO OSPTS 0.3 0.4 0.3 0.4 0.4
Ethnicity

Hispanic or Latino.........cccocevvirennenicnensenece, 14 0.9 1.0 1.0 0.9
Education

No high school diploma...........ccccooeiieiienieiiececs 1.2 0.7 0.7 0.8 0.8

High SChOOL.......ccoiiiiicie e, 1.9 11 1.3 13 1.2

Some COlIEQE. .....cuviiieiicice e 1.4 0.9 1.1 11 1.0

COllEgE. ..ot 1.1 0.8 0.9 0.9 0.9

Post-graduate study..........cccccvevveviveveciieieese e 1.0 0.7 0.8 0.8 0.8
HOmMeownership rate .........cccceeveveviievieie e 1.8 11 1.3 1.3 1.3

* Estimates are weighted. The table of unweighted sample demographics is available upon request.
T Source: Bureau of Labor Statistics data series LNU00076975
Notes: 2.
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