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““SweetSweet Home Home 
AlabamaAlabama…”…”



““where the skies are so where the skies are so 
__________________________________________””

Alabama Real Estate Market Alabama Real Estate Market ……

BLUE ?BLUE ?
GRAY ?GRAY ?



Alabama vs U.S.Alabama vs U.S.
YearYear--overover--Year sales % Year sales % 

comparison at yearcomparison at year--end ?end ?

2008 versus 20072008 versus 2007
2009 versus 20082009 versus 2008
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IMPACT of Alabama Real Estate 
Industry

BLUE: Alabama Real Estate   2003-
2007

GRAY: Alabama Real Estate        2008

Beyond the HORIZON:  
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REAL ESTATE



Total GDP:    Total GDP:    $10.9 billion $10.9 billion 
((8.1 percent of total Alabama GDP8.1 percent of total Alabama GDP

compared to USA compared to USA 16.6%16.6%; Florida ; Florida 24%; 24%; California California 
22%; 22%; Nevada Nevada 30%; 30%; Arizona Arizona 23%)23%)

Total Employment: Total Employment: 15,34715,347, excludes , excludes 
construction industry, (construction industry, (0.7 percent of total Alabama 0.7 percent of total Alabama 

employmentemployment))

Wages and Salaries: Wages and Salaries: $503 million $503 million 
((0.7 percent of total Alabama wages and salaries 0.7 percent of total Alabama wages and salaries 

paid)paid)

Source: U.S. Department of Commerce.Source: U.S. Department of Commerce.

IMPACT OF ALABAMA REAL 
ESTATE



Income Generated from real estate related Income Generated from real estate related 

industries is:industries is: $13,887 $13,887 
Additional expenditure on consumer items such as Additional expenditure on consumer items such as 

on furniture, appliances, and paint service is:on furniture, appliances, and paint service is:

$5,171$5,171
Source:  Bureau of Economic Analysis; Harvard Joint Center for HSource:  Bureau of Economic Analysis; Harvard Joint Center for Housing Studies, NAR.ousing Studies, NAR.

When a Home is Sold 
in Alabama…



Blue Skies
2003-2007
Blue Skies
2003-2007



2003-2007:       Alabama versus U.S.20032003--2007:       Alabama versus U.S.2007:       Alabama versus U.S.

Existing Home United States ALABAMA Birmingham
Sales

2003 10%   - 3rd          21%   - 5th 17%   - 5th

2004 10%   - 2nd 15%   - 4th 10%   - 4th

2005 4%   - 1st 10%   - 2nd 11%   - 3rd

2006 -8% - 4th .25%   - 1st 12%   - 1st

2007 -13%   - 5th -5%   - 3rd -7%   - 2nd

Y-O-Y Growth % /  Year Ranking – # of Sales

Source:  AAR, NAR, ACRE.





2003 2003 –– 2007 Total # of Sales (Metro)2007 Total # of Sales (Metro)





20032003--2007 Average Median Selling 2007 Average Median Selling 
Price (5 Major)Price (5 Major)





Gray Skies

2008
Gray Skies

2008



TRENDTREND
LINESLINES



Alabama Home Sales 2000 to 2008Alabama Home Sales 2000 to 2008
Sales velocity of State reflects that experienced in 2003 / New Sales velocity of State reflects that experienced in 2003 / New baselinebaseline



Total Home Sales Total Home Sales –– July 2007 to July 2007 to 
July 2008July 2008

YTD: 5 Major Metro Areas down 23%; Midsize & Rural Combo down YTD: 5 Major Metro Areas down 23%; Midsize & Rural Combo down 
18%18%



2008 Total Number of Units Sold (5 2008 Total Number of Units Sold (5 
Major)Major)





Alabama Total Alabama Total Homes For SaleHomes For Sale



Total Homes Total Homes Available for Sale Available for Sale (includes New (includes New 
Construction)Construction)

YTD Housing Permits down 37%; More foreclosures very likely in YTD Housing Permits down 37%; More foreclosures very likely in nearnear--term  term  



Alabama Months Supply of Home Alabama Months Supply of Home 
InventoryInventory--toto--Sales RatioSales Ratio









Alabama Average Days on MarketAlabama Average Days on Market



Average Days on MarketAverage Days on Market
25% Increase versus July 07; 13% Increase versus 525% Increase versus July 07; 13% Increase versus 5--yr average of 128yr average of 128



Alabama Median Selling  PriceAlabama Median Selling  Price



Median Selling Price Median Selling Price 
5% Increase versus July 07;   15% Increase versus 55% Increase versus July 07;   15% Increase versus 5--yr avg. (03yr avg. (03--07)07)



2008 Median Selling Price2008 Median Selling Price



Median Home Price AppreciationMedian Home Price Appreciation
Comparative Analysis by StateComparative Analysis by State

State Rank** Q2 '08 vs. Q2 '07 Q2 '08 vs. Q1 '08

Alabama, (AL) 10 3.1% 0.3%
Florida, (FL) 49 -12.4% -5.3%

Nevada, (NV) 50 -14.1% -5.6%

California, (CA) 51 -15.8% -6.9%

East South Central 2nd out of 9 2.9% 0.4%

United States - -1.7% -1.4%

Source: http://www.ofheo.gov/



Median Home Price AppreciationMedian Home Price Appreciation
Comparative Analysis by MSAComparative Analysis by MSA

MSA Rank Q2 '08 vs. Q2 '07 Q2 '08 vs. Q1 '08

Houma-Bayou Cane-Thibodaux, LA 1 9.1% 1.5%
Decatur, AL 2 6.4% 2.3%

Charleston, WV 3 6.0% 3.0%
Florence-Muscle Shoals * 5.2% -

Tuscaloosa, AL 12 4.8% 2.2%
Huntsville, AL 19 4.5% 1.0%
Gadsden, AL * 2.7% -
Mobile, AL 68 2.5% -0.4%

Birmingham-Hoover, AL 78 2.2% -0.4%
Montgomery, AL 121 1.0% -1.5%
Auburn-Opelika * 0.7% -

Anniston-Oxford, AL * 0.7% -
Modesto, CA 290 -28.5% -12.3%
Stockton, CA 291 -31.7% -14.3%
Merced, CA 292 -34.5% -15.9%

Source: http://www.ofheo.gov/



AL vs. US Historic Median Home AL vs. US Historic Median Home 
ValuesValues

Source: U.S. Census Bureau/Census of Housing



Alabama 2008 YTD Construction Alabama 2008 YTD Construction 
ContractsContracts

10%10% --26.3%26.3%

--6.5%6.5%

--9%9%



Alabama Construction ContractsAlabama Construction Contracts
July July ’’07 vs. July 07 vs. July ‘‘0808

Source: McGraw Hill Construction  www.construction.com

--22.5%22.5% --26.3%26.3%
13.3%13.3%

--16.1%16.1%



SUMMARY SUMMARY –– Alabama StatisticsAlabama Statistics



Kitchen TableKitchen Table
TRENDTREND



List versus SellList versus Sell
““The doubleThe double--edged swordedged sword””

2007
City List Sell % of List

Birmingham $199,937 $194,937 97.46%

Huntsville $171,237 $167,282 97.69%

Mobile $184,511 $179,137 97.09%

Montgomery $170,040 $165,916 97.19%

Tuscaloosa $175,806 $174,622 98.06%

Average $180,306 $176,379 97.50%

2008
City List Sell % of ListBirmingha

m $192,496 $186,855 97.01%

Huntsville $175,331 $170,614 96.63%

Mobile $181,884 $176,062 96.80%Montgomer
y $163,003 $157,382 96.55%

Tuscaloosa $185,361 $178,980 96.56%

Average $179,615 $173,979 96.71%

Note: 5 Metro markets routinel y represent 70% to 73% of monthly market share      Source: MLS, Solid Earth.



Beyond The Horizon
FUTURE

Beyond The Horizon
FUTURE



ALABAMAALABAMA -- Subprime Loan Subprime Loan 
ExposureExposure

Source: NAR Estimate



Alabama Subprime Loan Alabama Subprime Loan 
BreakdownBreakdown

Source: MBASource: MBA



AL AL -- Loans Serviced vs. Loans Serviced vs. 
Foreclosure Inv.Foreclosure Inv.

Source: MBASource: MBA



US US -- Loans Serviced vs. Loans Serviced vs. 
Foreclosure Inv.Foreclosure Inv.

Source: MBASource: MBA



Alabama vs Border State vs High Exposure States*Alabama vs Border State vs High Exposure States*
* highest levels of rapid price appreciation           source: M* highest levels of rapid price appreciation           source: MBABA



Subprime Mortgage Crisis Subprime Mortgage Crisis ––
IMPACTIMPACT
as of 6/30/08as of 6/30/08

% of total Alabama loans that are Subprime:   6%
% of total US loans that are Subprime:

12%
WHY?   More conservative lending standards

Foreclosure Inventory: 
Alabama = 1.35% of outstanding loans / US = 

2.75%
Alabama Subprime ARMs with Rate resets: 

Peak 2nd half of 2008 / decline by 40% in ’09

Past Due 90 Days - All Loans :
US = 1.75% Alabama = 1.88% (definitely more to come)



Drivers of Drivers of 
DemandDemand
AlabamaAlabama

““just to name a fewjust to name a few””



Alabama unemployment below U.S. Alabama unemployment below U.S. 
raterate

Alabama unemployment has remained below the 
U.S. rate since 2002.  July 2008 non-seasonally 
adjusted rates were:  

United States 5.7 percent
Alabama 5.1 percent (3.6% July 07)

Unemployment in 3 of 5 major metro area was well 
below the U.S. average in July 2008

Pockets of relatively high unemployment remain, 
with four historically high-unemployment counties 
(Bullock, Dallas, Perry, and Wilcox) and two textile-
impacted counties (Chambers and Henry) reporting 
November rates above 8.0 percent



Unemployment Rate Unemployment Rate -- AlabamaAlabama





AlabamaAlabama’’s JOBS hanging on in 2008s JOBS hanging on in 2008

Favorable News: Alabama YTD job creation of 
11,900 new jobs since July 2007. 

Unfavorable News: Alabama lost 13,200 jobs in 
July 08.

July 08 Average Hourly Earnings, at $15.73, were 
up four cents over last month and up three cents 
over  July 07.

July 08 Average Weekly Earnings of $633.92 were 
up $3.18 from June 08 and up $1.21 over the year.
Average Weekly Hours were 40.3. Source:  
BLS



Income of Alabamians improvingIncome of Alabamians improvingIncome of Alabamians improving
Per capita income growth and wage gains have 
been strong:

Per capita income gains of 29.8 percent from 2000 to 2006 
beats the U.S. average 22.7 percent increase.

From 2005 to 2006, Alabama per capita income rose 5.4 
percent to $30,841—84.2 percent of the U.S. average.  
The U.S. increase was 5.6 percent.

Average earnings per job rose 26.1 percent from 2000 to 
2006 versus 21.2 percent for the nation.  Average earnings 
of $40,167 were 85 percent of the U.S. average in 2006.

However, the earnings increase of 3.0 percent from 2005-
2006 fell behind the U.S. 3.2 percent rate.     Source: CBER



Average Median IncomeAverage Median Income--19971997--20072007
Source: US Census BureauSource: US Census Bureau



Average Annual Housing Affordability 1999Average Annual Housing Affordability 1999--20072007



Alabama population growth acceleratingAlabama population growth acceleratingAlabama population growth accelerating

Resident Population Growth
United States and Alabama

(Annual Percent Change)

2001 2002 2003 2004 2005 2006 2007
0

0.2

0.4

0.6

0.8

1

1.2

Alabama

United States

Source:  Population Division, U.S. Census Bureau.



More people are moving into AlabamaMore people are moving into AlabamaMore people are moving into Alabama

Population Net Natural
Estimate Migration Change

4/1/2000 4,447,351
7/1/2000 4,451,887 -94 4,513
7/1/2001 4,463,224 -3,615 17,195
7/1/2002 4,471,006 -4,197 13,805
7/1/2003 4,488,071 7,484 12,712
7/1/2004 4,508,540 10,061 12,636
7/1/2005 4,539,611 20,263 13,519
7/1/2006 4,590,240 38,087 13,895
7/1/2007 4,627,851 22,504 14,605

Components of Alabama Population Change

Source:  U.S. Census Bureau, CBER.



OUT
IN

United Van Lines reported 
moving more people into 
the state than out in 2007: 
57.9 percent vs. 42.1 
percent

Morgan Moving Company 
reported moving more 
people into the state than 
out in 2007 through 
September: 58.5 percent vs. 
41.5 percent

AlabamaAlabama’’s growing economy is attracting s growing economy is attracting 
residents from other statesresidents from other states



Alabama Migration PatternsAlabama Migration Patterns

Source: Atlas World Group
http://www.atlasworldgroup.com/migration/pop/alabama.html



The Status of the Alabama EconomyThe Status of the Alabama Economy

The Alabama economy weakened in 2008 
and will experience only modest growth in 
2009:
– Real output:  See Sam Addy Handout
– Unemployment:  5.5 percent (still better than 

national average
– Tax revenues:  below trend  

Workforce and economic development 
funding challenges remain

Education and diversification must be 
priorities



RememberRemember

FICOFICO



FICO         FICO         -- ““FinanceFinance””



FICO         FICO         -- ““InflationInflation””



FICO  FICO  -- ““Consumer Confidence Consumer Confidence 
IndexIndex””



Oil Oil –– Dollars Per Barrel Dollars Per Barrel –– Up 76% since Aug Up 76% since Aug 
0707



Drivers of Drivers of 
SupplySupply

AlabamaAlabama



• US = 11.2 months

• Alabama = 10.3 months
(up 78% in comparison to 5-yr avg. of 5.8 months)

• Tuscaloosa = 9.1 months
(up 65% in comparison to 5-yr avg. of 5.5 months)

Market considered in balance when supply is 6 months

Months of Housing Supply Months of Housing Supply –– As of As of 
July 08July 08



New Construction Outlook New Construction Outlook –– July July 
20082008



Alabama New Single Family Building Permits Alabama New Single Family Building Permits 
IssuedIssued



Note: Alabama is plotted on graph using the secondary axis on the right side.

Alabama vs. South Building Permits Alabama vs. South Building Permits 
IssuedIssued



Note: Alabama is plotted on graph using the secondary axis on the right side.

AL, South and US Building Permits AL, South and US Building Permits 
IssuedIssued



Building Permits Issued YearBuilding Permits Issued Year--OverOver--Year Year 
ChangeChange











Alabama vs U.S. Alabama vs U.S. 
????

YearYear--overover--Year sales % Year sales % 
comparison at yearcomparison at year--end ?end ?

2008 versus 20072008 versus 2007
2009 versus 20082009 versus 2008



2008:       Alabama versus U.S.2008:       Alabama versus U.S.2008:       Alabama versus U.S.

Existing Home United States ALABAMA
Sales

Q1 -23% -19%
10,471 vs 13,066

Q2 -17% -24%
12,865 vs 16,942

Q3 -8% -25%
11,569 vs 15,451

Q4 4% -20%
9,259 vs 11,624

2008 vs 2007 -12% 44,164 units -22%

Y-O-Y Growth %  of Sales

Source:  AAR, NAR, ACRE.



2009:       Alabama versus U.S.2009:       Alabama versus U.S.2009:       Alabama versus U.S.

Existing Home United States ALABAMA
Sales

Q1 8% -13%
9,079  vs 10,471

Q2 12% 1%
12,920   vs  12,865 

Q3 6% 25%
14,292  vs   11,569

Q4 2% 21%
11,226  vs  9,259 

2009 vs 2008 6.8% 47,517 units 7.6%

Y-O-Y Growth % of Sales

Source:  AAR, NAR, ACRE.



http://www.acre.cba.ua.edhttp://www.acre.cba.ua.ed
u/u/

THE ENDTHE END



INTRODUCTION OF ACRE
Since 1996

INTRODUCTION OF ACRE
Since 1996



ACRE Guiding PrinciplesACRE Guiding Principles
1)  Dissemination and interpretation of new 

knowledge:
The Center will aggressively provide education and seminars to industry
“ stakeholders” and will establish an industry reputation for leadership.

2)  Real estate forecasting:
The Real Estate Center will identify gaps in forecasting and tracking of real
estate trends and will establish a credible reputation as a source of real
estate forecasts for the region and its sub-markets.

3)  Real estate research:
Scholarly research, under the auspices of the Real Estate Center, will be
focused on projects with broad and direct impact upon industry
stakeholders. Contract research opportunities will be sourced to University
centers and outside entities with extensive research capabilities.

4)  Provision of data resources and publications:
The Real Estate Center will ensure that it continually provides high quality,
relevant and valuable products and services to its stakeholders in an
efficient and effective manner.

5)  Student support:
The Real Estate Center will prioritize training of new talent,
focused on real estate, and will always utilize its activities as opportunities
to train students and to create and place the resources.



ACRE PRIMARY REAL ESTATE ACRE PRIMARY REAL ESTATE 
INDUSTRYINDUSTRY

““STAKEHOLDERSSTAKEHOLDERS””Students & Community (UA & AREC)
Residential Real Estate (AAR)
Home Builders (HBAA)
Commercial Real Estate (CCIM, IREM, NAIOP, 
BOMA, SIOR, CREW, et al)
Real Estate Valuation (Appraisal Institute)
Real Estate Finance (MBAA)
Economic Development (Chambers, etc.)
Public Utilities
Other



Meet the ACRE TeamMeet the ACRE Team
EXECUTIVE DIRECTOR EDUCATION 
COORDINATOR

Industry Liaison Educational Events
Academic Liaison Educational Publications
Center Liaison Electronic 

Communication
Strategic Planning Student Support

Marketing & Promotion AREC 
Coordination

Staff Supervision

PROGRAM ASSISTANT RESEARCH 
COORDINATOR

Personnel Forecasting
Financial Statistics
Technology Publications
Purchasing Data Base 

Management
Events & Travel Planning



The ACRE TeamThe ACRE Team



RD1 Team:  RD1 Team:  Real Estate Students & Real Estate Students & 
InternsInterns



Delivery of ServiceDelivery of Service

Classroom / Student Outreach
Speaking Engagements
Conference(s) – ACRE Commercial   
Conference / Industry Conference(s)
Publications
Media
Government

Website:  
www.acre.cba.ua.edu























http://www.acre.cba.ua.edhttp://www.acre.cba.ua.ed
u/u/

THE ENDTHE END


