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UFSRC

One: of feur pregrams at the Bureau of Economic ana
Business; Research (BEBR)

Established in 1983
75-station CATI lab
Between 100-250 Interviewers

Conducts Monthly: survey: ofi Elordians




What i1s Consumer Confidence?

Sturvey-hased measure

Consumer Sentiment frem the University: ofi Michigan
a 500 completed RDD! telephiene intenviews
u Preliminany releasersecond Erday, finalirelease: last Eriday,

Consumer Confidence frrom the Conference Board
s Appreximately 3,500 completed mail eut surveys
s Release last ffuesday;




Advantages ofi Consumer Sentiment
Over Other Indicators

Captures aspects ofi consumer attitldes that
ether indicators: dor not

a Strength — Some events; affect responses anad
CONSUMEr spenading

x \Weakness — Some events just affect respenses
East turn around

Relatively inexpensive




Comparisen of lIndexes

University off Michigan Index of Conference Board Consumer
Coensumer Sentimeni Coniffidence Index

Current Conditions

Overall Buying Conditions Business Cenditions in Area

Current Personal Einancial Condition Current Job Availability i Area

Euture Expectations

Business Conditions Over Next 12 Months | Business Conditions in 6 Menths

Business Conditions Over Next 5 Years Jol Availability: imrArea in 6 Moentias

Personal Financial Condition: in 12 Menths, | Total Family Income in 6 Months




Consumer Sentiment Index
Calculation

X+ X, + X+ X, + X,
6.7558

e Benchmarked to 1966

ICS = +2.0

 Index range from 2 to 150




Comparison off U.S. Consumer Sentiment
and Consumer Confidence

— Consumer Sentiment — Consumer Confidence




Consumer Sentiment and Major Events

Black Monday —»

e

Dot Com Crash —p

<€ Iraq invades Kuwait

< Iran storms embassy
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Consumer Confidence In Florida

Based on Constumer Sentiment @QUestions
Series begins In 1985
500 Elorda heusehoplds a moenth

Released last Tuesday: of each month te
match Conference Board




Wihat IS en the survey?

Consumer sentiment
Moevement to Eleida and reasens fol moving
V/pe ofi heusing and nUMBEN of residents

Rotating guestions — opinions;on amendments; elections,
AUrrIcane damages

DEmoegiaphic guestiens such as age, educaton, INCeme
and employment




Comparison ofi Elerida and the U.S.

— US - University of Michigan — Florida - University of Florida




Wy IS It SO clese?

The correlation 1s high (r=0.924***)

Elerdaisi alarge state: withrnearly: 6% of
ULS. pepulatien

Consumers may: form: mest of thelrr opinien
Pased el natienal news; rather than
regional news




A closer look
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—— US - University of Michigan — Florida - University of Florida




Consumer confidence By Region

|—Centra| —Marth southeast  ——Southwest




Consumer confidence py: VISA

bS8 2007 2000-2007
Ft. kdvers oe 44
Dawtona Beach g1 41
Ft. Lauderdale 4 oo
Ft. “Walton 43 47
Gaineswville ar 43
Jacksonwville a4 43
Lakeland ae 40
tiami-Dade 4 40
Maples oo 100
Dcala a a7
Orlando ar 44
belboume ae 93
Fanama City 88 45
Fensacola a1 2 P
Ft. Fierce X a9
Funta Gorda 1 ah
Sarasota 78 aa
Tallahassee 91 P
Tampa a1 91
YWest Palm Beach X aa




Hew: IowW. can It get?

Fhe lewest peint fer Elernda was: 591 n
June: 20056

Thelewest for the U.S. wWas 52 in: May/
1980






